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EMPLOYMENT HISTORY 
 
The Wharton School – University of Pennsylvania 
Associate Professor (with tenure) from 07/2024-present 
 
INSEAD Department of Entrepreneurship and Family Business  
Associate Professor (with tenure) from 09/2021-6/2024 
Assistant Professor  2014-2021 
 
INSEAD/WHARTON EXCHANGE PROGRAM 
Visiting Associate Professor from 09/2022-6/2024

  
EDUCATION 
  
Stanford University Ph.D.                     2016 
University of Mannheim Diplom Kaufmann (Master of Science in Management) 2006 
London School of Economics Master of Science in Decision Science 2004 
Sciences Po, Paris Exchange Student                         2003 
 
RESEARCH AND PUBLICATIONS 
 
Articles in Refereed Journals 
 

Funny story: the following list can be used to find something to read – not just to count ;) 
 
Durand, R., H. Piezunka, & P. Reineke (2025) “Difference in Deference: When Competitors Do Not Give in Despite 
Having Lost” forthcoming at Organization Science [Download Paper] 
 
Thatchenkery, S. & H. Piezunka (2025) “Competition in Collaboration: The Problem of (Mis)Aligned Perception” 
Administrative Science Quarterly 70(1) 194-245 [Download Paper] 
 
Grohsjean, T., H. Piezunka, & M. Mickeler (2025) “When colleagues compete outside the firm” forthcoming at 
Strategic Management Journal 46(3) 640-666 [Download Paper] 
 
Nagaraj, A. & H. Piezunka (2024) “The Divergent Effect of Competition on Platforms: Deterring Recruits, Motivating 
Converts” Strategy Science 9(3) 229-296 [Download Paper] 
 
Klapper, H., H. Piezunka, & L. Dahlander (2024) “Peer Evaluations: Evaluating and being evaluated” Organization 
Science 35(4) 1203-1570 [Download Paper] 
 
Park, S., H. Piezunka, & L. Dahlander (2024) “Coevolutionary Lock-In in External Search” Academy of Management 
Journal 67(1) 262-288 [Download Paper] 
 
Gaessler, F. & H. Piezunka (2023) “Training with AI – Evidence from Chess Computers” Strategic Management 
Journal Vol. 44(11) 2724-2750 [Download Paper] 
 
Piezunka, H. & O. Schilke (2023) “The Dual Function of Organizational Structure: Aggregating and Shaping 
Individuals’ Votes” Organization Science Vol. 34(5) 1914–1937 [Download Paper] 
 

mailto:piezunka@wharton.upenn.edu
https://pubsonline.informs.org/doi/epdf/10.1287/orsc.2023.17474
https://journals.sagepub.com/doi/epub/10.1177/00018392241299787
https://onlinelibrary.wiley.com/doi/epdf/10.1002/smj.3667
https://www.dropbox.com/scl/fi/903sljsccr4t1ml66rl0k/Nagaraj-Piezunka-2024-The-Divergent-Effect-of-Competition-on-Platforms-Deterring-Recruits-Motivating-Converts.pdf?rlkey=izyfaovz3d754lpsqa3loaghw&st=1a136cji&dl=0
https://www.dropbox.com/scl/fi/pnhz8fliuu1ae58udrak6/Klapper-Piezunka-Dahlander-Peer-Evaluations-Evaluating-and-Being-Evaluated.pdf?rlkey=6y2gaa6sho4pp7dwbkeeisns1&st=5ywoibxp&dl=0
https://www.dropbox.com/scl/fi/lygfqgrvyr8itbx34erwz/Park-Piezunka-Dahlander-Coevolutionary-Lock-In-in-External-Search.pdf?rlkey=ucc2zzgs4w5l9cvkvenblpn7y&st=zlw9dpds&dl=0
https://www.dropbox.com/scl/fi/dis861abv6vvvtnuv4chu/Gaessler-Piezunka-Training-with-AI-Evidence-from-Chess-Computers.pdf?rlkey=rxhhmxzdonrk8nelgndl580o9&st=xlay1nvh&dl=0
https://www.dropbox.com/scl/fi/n6lpt2udg6gfqlki90qou/Piezunka-Schilke-The-Dual-Function-of-Organizational-Structure-Aggregating-and-Shaping-Individuals-Votes.pdf?rlkey=1503y4tj59oh4p20uhszsxxl5&st=uh056npk&dl=0
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Piezunka, H. & T. Grohsjean (2023) “Collaborations that Hurt Firm Performance but Help Employees’ Careers” 
Strategic Management Journal Vol. 44(3) 778-811 [Download Paper] 
 
Piezunka, H. V. Aggarwal, & H. Posen (2022) “The Aggregation Learning-Trade-Off” Organization Science Vol. 
33(3) 1095-1115 [Download Paper] 
 
Katila, R., H. Piezunka, P. Reineke, & K. Eisenhardt (2022) “Big Fish vs. Big Pond? Entrepreneurs, Established 
Firms, And Antecedents of Tie Formation” Academy of Management Journal Vol. 65(2), 427-452 [Download Paper] 
 
Clough, D. & H. Piezunka (2020) “Tie Dissolution in Market Networks: A Theory of Vicarious Performance 
Feedback” Administrative Science Quarterly Vol. 65(4), 972-1017 [Download Paper] 
 
Li, J & H. Piezunka (2020) “The Uniplex Third: Enabling Single-Domain Role Transitions in Multiplex 
Relationships” Administrative Science Quarterly Vol. 65(2), 314-358 [Download Paper] 
 
Piezunka, H., & L. Dahlander (2019) “Idea Rejected, Tie Formed – Organizations’ Feedback on Crowdsourced Ideas” 
Academy of Management Journal, Vol. 62, No. 2, 503–530 [Download Paper] 
 
Piezunka, H., W. Lee, R. Haynes, & M. Bothner (2018) “The Escalation of Competition into Conflict in Competitive 
Networks of Formula One Drivers.” Proceedings of the National Academy of Sciences, 115(15): E3361–E3367 
[Download Paper] 
 
Piezunka, H., & L. Dahlander (2015) “Distant Search, Narrow Attention: How Crowding Alters Organizations’ 
Filtering of Suggestions in Crowdsourcing” Academy of Management Journal 58 (3), 856-880 [Download Paper] 
 
Dahlander, L., & H. Piezunka (2014) “Open to Suggestions: How Organizations Elicit Suggestions Through Proactive 
and Reactive Attention.” Research Policy 43 (5), 812-827 [Download Paper] 
 
Katila, R., Chen, E., & H. Piezunka (2012) “All the Right Moves: How Entrepreneurs Compete Effectively in New 
and Old Markets.” Strategic Entrepreneurship Journal 6:116-132 [Download Paper] 
 
Conditionally Accepted Papers and Minor Revisions 
 
Li, J & H. Piezunka “Scaling Up Networks: Building New Relationships Within Embedded Networks in Growing 
Firms” conditionally accepted at Strategic Management Journal 
 
Li, J & H. Piezunka “Multiplex Relationships in Entrepreneurship” invited at Strategic Entrepreneurship Journal 
 
Thomas, A., H. Piezunka & L. Dahlander: “Outshining Your Rival: Interpersonal Rivalry and Its Effects on 
Organizational Contributions" request for minor revision at Organization Science  
 
Liu, S., L. Hickman, H. Piezunka, L. Dahlander: “Textual similarity in organizational research: Review of 
applications, consistency of methods, and best practice recommendations” request for minor revision at 
Organizational Research Methods  
 
Other Articles 
 
Li, J. B., & H. Piezunka (2023). Family businesses as multiplex relationships. In M. Carney, & M. Dieleman 
(Eds.), De Gruyter Handbook of Business Families (pp. 31-48). De Gruyter: Berlin, DE [Download Paper]   
 
Dahlander, L., & H. Piezunka (2021). Crowdsourcing innovation. In R. J. Aldag (Eds.), Oxford Research 
Encyclopedia of Business and Management (pp. 1-24). Oxford University Press: Oxford, UK [Download Paper]  
 
Dahlander, L. & H. Piezunka (2020) “Why crowdsourcing fails” Journal of Organizational Design 9 (24) [Download 
Paper] 

https://www.dropbox.com/scl/fi/9vo3molv0g9egxcwhdlne/Piezunka-Grohsjean-Collaborations-that-Hurt-Firm-Performance-but-Help-Employees-Careers.pdf?rlkey=4rw65tg32t94zof37ifknjw08&st=zq69mct5&dl=0
https://www.dropbox.com/scl/fi/q552v7fpf2zhtxofg86dv/Piezunka-Aggarwal-Posen-The-Aggregation-Learning-Trade-Off.pdf?rlkey=6ddc1pukarxq3ravhf51zn2gw&st=5ry3nbbq&dl=0
https://www.dropbox.com/scl/fi/onyw0rzms7wxzrrcv34p7/Katila-Piezunka-Reineke-Eisenhardt-Big-Fish-vs.-Big-Pond-Entrepreneurs-Established-Firms-And-Antecedents-of-Tie-Formation.pdf?rlkey=zqs8hdsx9hbq5l2x3m8ycv0i2&st=r8bve9b1&dl=0
https://www.dropbox.com/scl/fi/vumd6ynlbbba2xyzm1pu6/Clough-Piezunka-Tie-Dissolution-in-Market-Networks-A-Theory-of-Vicarious-Performance-Feedback.pdf?rlkey=670wd6h8v7g7f5gtgh54st7vr&st=jv5u8m94&dl=0
https://www.dropbox.com/scl/fi/b0xdye5nsvp4k6at63ta4/Li-Piezunka-The-Uniplex-Third-Enabling-Single-Domain-Role-Transitions-in-Multiplex-Relationships.pdf?rlkey=q6ozc199xo6upuaqzmu8kxysh&st=s8lxl092&dl=0
https://www.dropbox.com/scl/fi/c6k14qf8ucy1cu1hk9trj/Piezunka-Dahlander-Idea-Rejected-Tie-Formed-Organizations-Feedback-on-Crowdsourced-Ideas.pdf?rlkey=wp2nbxkj7l75dh7uzkg6bxw8c&st=t624ee77&dl=0
https://www.dropbox.com/scl/fi/5rb646lrb2el0xxgrfyqw/Piezunka-Lee-Haynes-Bothner-The-Escalation-of-Competition-into-Conflict-in-Competitive-Networks-of-Formula-One-Drivers.pdf?rlkey=hkaql7l6cwn7tk9tu2o6n9k12&st=j87hksgu&dl=0
https://www.dropbox.com/scl/fi/fbd43pkcipgv6n5785u18/Piezunka-Dahlander-Distant-Search-Narrow-Attention-How-Crowding-Alters-Organizations-Filtering-of-Suggestions-in-Crowdsourcing.pdf?rlkey=shaul6ddjzrfdolq3o8k650e1&st=epgv12tz&dl=0
https://www.dropbox.com/scl/fi/vlw3kvkgcnx8onsmyq704/Dahlander-Piezunka-Open-to-Suggestions-How-Organizations-Elicit-Suggestions-Through-Proactive-and-Reactive-Attention.pdf?rlkey=klg9ku36lh358b0utfsysulld&st=u22yeny2&dl=0
https://www.dropbox.com/scl/fi/6z0ko36qewsqxq4a1g4c4/Katila-Chen-Piezunka-All-the-Right-Moves-How-Entrepreneurs-Compete-Effectively-in-New-and-Old-Markets.pdf?rlkey=07l5e3qqo03h3zgryvqb3tn2q&st=ws96a96c&dl=0
https://www.dropbox.com/scl/fi/l7bpccx0vfpuv6l4ed1ks/Li-Piezunka-Family-Businesses-as-Multiplex-Relationships.pdf?rlkey=pi3yh2310grp1p4hzbotz1ulx&st=hx93kjql&dl=0
https://www.dropbox.com/scl/fi/b2ogq5upcau6xzt0txm3q/Dahlander-Piezunka-Crowdsourcing-innovation.pdf?rlkey=dl7s4ewhn8oaifvhbnl440c7q&st=jc9goc92&dl=0
https://www.dropbox.com/scl/fi/kyk65v1vogc24dpzwab8e/Dahlander-Piezunka-Why-Crowdsourcing-Fails.pdf?rlkey=0b61uc0uuv7jhpezghdznjdgj&st=0oyyk4z2&dl=0
https://www.dropbox.com/scl/fi/kyk65v1vogc24dpzwab8e/Dahlander-Piezunka-Why-Crowdsourcing-Fails.pdf?rlkey=0b61uc0uuv7jhpezghdznjdgj&st=0oyyk4z2&dl=0
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Dahlander, L., L. Jeppesen, and H. Piezunka (2019), "How Organizations Manage Crowds: Define, Broadcast, Attract, 
and Select", Sydow, J. and Berends, H. (Ed.) Managing Inter-organizational Collaborations: Process Views - 
(Research in the Sociology of Organizations, Vol. 64) 239-270 [Download Paper] 
 
Piezunka, H., W, Lee, R. Haynes, & M. Bothner 2018 “The Matthew Effect as an Unjust Competitive Advantage: 
Implications for Competition near Status Boundaries” Journal of Management Inquiry 27 (4): 378–381 [Download 
Paper] 
 
Bothner, M. & Piezunka, H. “Book review of Mihnea C. Moldoveanu and Joel A. C. Baum: Epinets: The Epistemic 
Structure and Dynamics of Social Networks”. In Administrative Science Quarterly 60(4), 2015 [Download Paper] 
 
Hannah, D. & H. Piezunka “Getting Ahead by Falling Behind: A Set Theoretic Model of  
Competition in Search.” Best Papers Proceedings, Academy of Management Annual Meeting (2014) [Download 
Paper] 
 
Piezunka, H. 2011. “Technological Platforms - An Assessment of the Primary Types of Technological Platforms, 
Their Strategic Issues and Their Linkages to Organizational Theory.” Journal für Betriebswirtschaft. 61(2-3): 179-226 
[Download Paper] 
 
Eisenhardt, K., & H. Piezunka. 2011. “Complexity and Corporate Strategy.” Sage Handbook of Complexity and 
Management. P. Allen, S. Maguire, and B. McKelvey, eds. 506-523 [Download Paper] 
 
Selected practitioner-oriented publications 
 
Piezunka, H.: “Male Professors Can (and Should) Promote Gender Balance” INSEAD Knowledge  
https://knowledge.insead.edu/blog/insead-blog/male-professors-can-and-should-promote-gender-balance-6991 
 
Piezunka, H., W. Lee, R. Haynes, & M. Bothner “What Data on Formula One Crashes Suggests About Workplace 
Rivalries”. Harvard Business Review (online) (2018) 
 
Dahlander, L. & H. Piezunka “Why Some Crowdsourcing Efforts Work and Others Don’t”. Harvard Business Review 
(online) (2017) 
 
Dahlander, L., & H. Piezunka. 2013. “Geben und Nehmen (Give and Take)." Harvard Business Manager (print), 
October 2013. (German Version of the Harvard Business Review) – Article based on Dahlander and Piezunka (2014) 
 
Research Awards 
 
§ SMS Emerging Scholar Award 2025 
§ Emerging Scholar Award of the TIM Division at the Academy of Management 2022 
 
Invited Presentations 
Universities and Selected Conferences 
 
2026 Berkley (invited), Liverpool (invited); ESADE (invited), HEC (invited), Erasmus Rotterdam (invited) 
2025 Olin, BYU Winter Strategy Conference, UNC, Carnegie Mellon, Cornell,  
2024 University of Maryland, University of Michigan, USC, MIT 
2023 MIT, Keynote at the BYU Strategy Conference; Columbia University, Cornell University, London Business 

School, University College London, MIT Medici School, CSOL Academy  
2022 Rice University; Cambridge University; Harvard Business School – OB; Harvard Business School – EM; 

IESE; Cornell University 
2021 Harvard Business School – EM; Copenhagen Business School, Purdue University 
2020 Duke University/Fuqua, Center for Advanced Study in the Behavioral Sciences at Stanford University 

(CASBS), ESMT, Erasmus Rotterdam – Strategy 

https://www.dropbox.com/scl/fi/ue10glzptzdn0yya5hluc/Dahlander-Jeppesen-Piezunka-How-Organizations-Manage-Crowds-Define-Broadcast-Attract-and-Select.pdf?rlkey=8s4ktdwcvhjzdq8qdt4yqqfix&st=pspcn9zw&dl=0
https://www.dropbox.com/scl/fi/pu7bggbbu5kgbh6mfbycn/Piezunka-Lee-Haynes-Bothner-The-Matthew-Effect-as-an-Unjust-Competitive-Advantage-Implications-for-Competition-near-Status-Boundaries.pdf?rlkey=9a3xxehzu3e6m6l2l503n8ex3&st=2xkijnbr&dl=0
https://www.dropbox.com/scl/fi/pu7bggbbu5kgbh6mfbycn/Piezunka-Lee-Haynes-Bothner-The-Matthew-Effect-as-an-Unjust-Competitive-Advantage-Implications-for-Competition-near-Status-Boundaries.pdf?rlkey=9a3xxehzu3e6m6l2l503n8ex3&st=2xkijnbr&dl=0
https://www.dropbox.com/scl/fi/xxo86virf4rpfbja8t3ch/Bothner-Piezunka-Book-review-of-Mihnea-C.-Moldoveanu-and-Joel-A.-C.-Baum-Epinets-The-Epistemic-Structure-and-Dynamics-of-Social-Networks.pdf?rlkey=d6shwpz1pss4jwycsicyl09w3&st=ne4drdn3&dl=0
https://www.dropbox.com/scl/fi/cljnfzdf3wvh5s618ynhe/Piezunka-Hannah-Getting-Ahead-by-Falling-Behind-A-Set-Theoretic-Model-of-Competition-in-Search.pdf?rlkey=wx3oc2u4sqpzththass60jq9h&st=kwf70swz&dl=0
https://www.dropbox.com/scl/fi/cljnfzdf3wvh5s618ynhe/Piezunka-Hannah-Getting-Ahead-by-Falling-Behind-A-Set-Theoretic-Model-of-Competition-in-Search.pdf?rlkey=wx3oc2u4sqpzththass60jq9h&st=kwf70swz&dl=0
https://www.dropbox.com/scl/fi/azmab07gszadk9w9lalc4/Piezunka-Technological-Platforms-An-Assessment-of-the-Primary-Types-of-Technological-Platforms-Their-Strategic-Issues-and-Their-Linkages-to-Organizational-Theory.pdf?rlkey=gy6mi60liciv8ka8pefxlg3mw&st=uwgthc4z&dl=0
https://www.dropbox.com/scl/fi/hc4037fuy5ju8pvcucarh/Eisenhardt-Piezunka-Complexity-and-Corporate-Strategy.pdf?rlkey=amo7ayu01vpv6rfm1zz9dp3uc&st=mk9ctrnl&dl=0
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2019  British Columbia, Wharton, Wisconsin, Rotman, Max Plank Institute, TU Munich, St. Gallen  
2018 Berkeley Haas, New York Stern, Stanford, Chicago Booth, Michigan Ross, BYU Winter Strategy Conference, 

Ghoshal Conference London Business School, Vienna, Imperial College, Frankfurt School of Finance and 
Management  

2017 National University of Singapore, Organization Science Winter Conference, Kenan Flagler Entrepreneurship 
Conference  

2016 CASS Business School, Warwick, Copenhagen Business School, University of Southern Denmark 
2015 Tilburg, Erasmus Rotterdam, REER Conference Atlanta, West Coast Research Conference, University of 

Mannheim 
2014 Max Plank Institute, Imperial College, INSEAD, HEC Paris, University College London, Carnegie Mellon 

University, University of Minnesota, University of Illinois at Urbana Champaign, University of North 
Carolina, University of Alberta, University of Texas 

2013 University of Oregon, Bocconi University, ESMT, IE Business School 
 
TEACHING 
 
A. Teaching “New Business Ventures” at INSEAD 
Degree Year/ 

Cohort 
# of 
sessions 

Rating  
(1-5 scale) 

Best Teacher Award 

Global Executive MBA 22/23 2 4.7; 4.6 Nominated (i.e., top 3) 
Global Executive MBA 21/22 2 4.9; 4.6 Nominated (i.e., top 3) 
Global Executive MBA 20/21 2 4.9; 4.9 - 
Global Executive MBA 19/20 2 4.2; 4.6 Nominated (i.e., top 3) 
Global Executive MBA 18/19 2 4.6; 4.6 Nominated (i.e., top 3) 
Global Executive MBA 17/18 2 4.2; 4.8 Nominated (i.e., top 3) 
Global Executive MBA 16/17 1 4.6 - 
MBA 2024D 2 4.8; 4.8 Won 
MBA 2024J 1 4.9 Nominated (i.e., top 3) 
MBA (COVID) 2020 4 4.5; 4.3; 3.9; 4.3 - 
MBA 2018D 4 4.5; 4.6; 4.7; 4.8 Won 
MBA 2017D 4 4.3; 4.6; 4.6; 4.7 Won 
MBA 2016D  3 4.9; 4.9; 4.8 Won 
MBA 2016J 2 4.6; 5.0 Won 
MBA 2015D  2 4.6; 4.7 Nominated (i.e., top 3)  
Open Enrollment 2023 1 4.5 - 
Open Enrollment 2022 1 4.9 - 
Open Enrollment 2021 1 4.6 - 

 
I have also co-taught a class on “Startups and the Law” with Douglas Collom to the 24Ds. We taught one session in 
May 2024, and the rating was 4.6. Also, teaching of various PhD classes on entrepreneurship, innovation, and 
computational organizational science 
 
B. Teaching at The Wharton School, University of Pennsylvania 
 Year/ 

Cohort 
# of 
sessions 

Rating  
(1-4 scale) 

Awards 

MGMT 8010 Spring 2023 2 3.9; 3.8 Excellence in Teaching Award 
MGMT 8010 Fall 2024 1 3.8 tba 
MGMT 2300 Fall 2024 1 4.0 tba 

 
C. Teaching Awards 
§ Dean’s Commendation of Excellence in Teaching in 2014/2015, 2015/2016, 2016/2017, and 2017/2018.  
§ Nomination for the Best Teacher Award in the Executive MBA in 17/18, 18/19, 19/20, 21/22, and 22/23  
§ Best Teacher Award for the MBA Cohorts 2016J, 2016D, 2017D, and 2018D 
§ Wharton Teaching Excellence Award 2023 
§ 40 Under 40 Best Business School Professors as featured by Poets & Quants 
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§ Part of the group of Best Undergraduate Professors Business School 2025 by Poets & Quants.   
 
 
PROFESSIONAL ACTIVITIES 
 
A. Editorial Boards, Reviewing and Other Academic Community Activities 
§ Associate Editor at Management Science (2024-present) 
§ Associate Editor at the Journal of Organizational Design (2022-present) 
§ Editorial Board Membership: Academy of Management Review 2018 – 2020 
§ Editorial Board Membership: Strategic Entrepreneurship Journal 2023- 
§ Editorial Board Membership: Organization Science 2019 –  
§ Editorial Board Membership: Strategy Science 2022 –  
§ Editorial Board Membership: Administrative Science Quarterly 2022 –  
§ Ad hoc reviewer for the Academy of Management Journal¸ Academy of Management Review, Administrative 

Science Quarterly, Journal of Business Venturing, Management Science, MIS Quarterly, Organization Science, 
Research Policy, Strategic Entrepreneurship Journal, Strategic Management Review, Strategy Science  

§ Research Commission to select the Wiley Blackwell Outstanding Dissertation Award in Strategic Management 
§ Serving as a Reps-at-Large for the STR Division of AoM 2020-2022 
§ Serving as a Reps-at-Large for the TIM Division of AoM 2020-2022 
§ Serving on the Research Committee of the STR division 2019-2020 (e.g., Reviewing for Best Dissertation Award)  
§ Member of the Steering Committee of the Open Source Community Research Initiative 
 
B1. INSEAD Activities 
§ Member Dissertation Committee 

ð David Clough (first placement: University of British Vancouver) 
ð Sanghyun Park (first placement: National University of Singapore) 

§ Advisor on PhD students’ second year paper  
ð Nathalie Burford (first placement: IESE) 

§ Mentoring Pre Docs 
ð Philipp Reineke (joined PhD program at Stanford University) 
ð Yanfu Fang (joined PhD program at University of Wisconsin) 
ð Yoon Jae Shin (joined PhD program at Harvard University) 

§ Voluntary Teaching / Presentations 
ð 102 sessions of a 3-hour public webinar on Venture Capital, Business Angels, and Startups (> 25.000 

participants) 
ð Speaking at Alumni Events organized by local chapters (e.g., London 2018, San Francisco 2019, Geneva 

2019, Dubai 2019, and Abu Dhabi 2019, Berlin 2019, Nigeria, 2020 etc.)  
ð Various Workshops for PhD students (e.g., text analysis, career) 
ð At various conference and events (e.g., INSEAD Entrepreneurship Club May 2016, 30th anniversary of the 

PhD program 2019, INSEAD Family Business Conference 2020, INSEAD MBA Partner Event in 2021, 
INSEAD Corporate Governance Conference in 2021, INSEAD Founder Pledge Event in 2022,  INSEAD 
Tech Talk in 2019 & 2024) 

§ Rapporteur for Phil Meyer Doyle as part of his tenure procedure 
§ Coordination of the Entrepreneurship & Strategy Seminar Series 
§ Interviews with newspapers and journals (e.g., Wall Street Journal, Economist) 
§ Video-Interviews (e.g., Dietmar Harhoff, Jesper Drescher, Randy Komisar, Geoff Ralston) 
§ Moderation of various Fireside Chat (e.g., Geoff Ralston) 
§ Received formal recognition by Dean of Faculty as being nominated by various colleagues as a particularly 

helpful colleague. 
 
B2. Wharton Activities 
 
§ Serving on the Management PhD Selection Committee – 2024 –  
§ Serving on the Doctoral Executive Committee – 2025 -  
§ Serving as external member on the Strategy Recruiting Committee 2024/25 
§ Serving as external member on the Strategy Recruiting Committee 2025/26 
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§ Discussant of Klaus Kleinfeld as part of the Wharton Leadership Conference 2025 
§ Presentation in Catherine Schrand’s Research Class for Undergrads 2025 (invited) 
 
C. Activity Related Awards 
§ At Stanford: Department Service Award 2012/2013 
§ At INSEAD: Dean’s Commendation for Excellent Collegial Mentoring and Support 


